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ExXECUTIVE SUMMARY

In 2003, the Washington State
Legislature passed SB 5011
requesting that the departments of
Fish and Wildlife (WDFW) and
Community, Trade and Economic
Development (CTED) host a
working conference to adopt a
strategic plan to promote wildlife-
viewing tourism in Washington.

This conference created the
backbone of a plan that would
promote wildlife viewing as a
means to provide sustainable
economic development in

the state’s rural areas while
maintaining the state’s wildlife
diversity. The Legislature also
requested that steps to implement

the plan be developed.
4 )
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From the input of the conference attendees, the following guiding principles and
activities have been developed to meet this request:

e Identify needs and opportunities to provide premium wildlife viewing recreational
opportunities, ensuring participant safety, conservation and protection of the
wildlife being viewed; while not diminishing existing hunting and fishing
opportunity.

o Develop a watchable wildlife site database
o Develop an interactive Web map

* Market the state as a premium national and international wildlife-viewing
destination, to increase travel to wildlife viewing locations throughout the state.

o Expand advertising exposure in key metro markets

o Conduct a media blitz involving community wildlife viewing representatives

e Develop sites to safely accommodate viewers and wildlife, with appropriate
amenities such as viewing blinds, restrooms, parking, fencing and habitat
improvements that attract wildlife.

o Develop viewing sites at premier WDFW access points
o Provide matching grants for local capital projects
o Increase operation and maintenance for viewing activities on WDFW land

o Utilize interpretation and development activities for wildlife sites to inform and
educate visitors, communities and vendors on ethical viewing activities, viewing
practices that ensure sustainability of the wildlife on which the species depend.

o Watchable Wildlife biologist

¢ Collect valid, reliable and credible measurements of the economic impact of
wildlife viewing activities in Washington along with continued monitoring of the
impacts of viewing activities on the wildlife being viewed.

o Conduct economic impact research

o Conduct consumer research

o Conduct advertising return on investment (ROI) research

® Maximize limited budgets by creating strong, sustainable partnerships with all
appropriate public and private agencies in order to leverage public funds and
to create involvement and multi-ownership in wildlife projects by all potential
partners.

o Provide matching grants for small projects
Provide professional and financial assistance for vendors and communities
Conduct wildlife viewing conference
Develop Washington State Watchable Wildlife Coalition
Support Great Washington State Birding Trail development

o
o
o
o
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OVERVIEW

Washington State’s varied geography,
climates, and ecosystems have created
one of the richest and most diverse
habitats in the nation, giving rise to
over 640 vertebrate species, including
365 bird species; and thousands of

invertebrates.

Past conservation efforts of hunters and
anglers and other conservationists have
enabled some species to thrive despite
habitat encroachment by expanding
communities. While support for
traditional recreational hunting and
fishing activities remains steadfast,
another wildlife activity has become
increasingly popular and important:
wildlife viewing as an outdoor
recreational pastime. Economic
contributions to the state’s economy are
$1billion per year! (U.S. Department
of the Interior, Fish and Wildlife
Service and U.S. Department of
Commerce, U.S. Census Bureau. 2001
National Survey of Fishing, Hunting,
and Wildlife-Associated Recreation

— Washington.)

In recognizing the importance of this
growing interest in promoting wildlife
viewing opportunities, in 2003 the
Washington State Legislature passed SB
5011, requesting that the departments
of Fish and Wildlife (WDFW) and
Community, Trade and Economic
Development (CTED) host a working
conference to draft a strategic plan to
promote wildlife-viewing tourism in
Washington. The Legislature specified
that WDFW and CTED should
create a plan that would promote
wildlife viewing as a means to provide
sustainable economic development in
the state’s rural areas while maintaining
the state’s wildlife diversity. The
Legislature also requested that steps to
implement the plan be developed. In
addition to SB 5011, the Legislature
also passed Second Substitute House
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Bill 1973 stating the legislature finds
that tourism is a growing sector of the
Washington economy. (See Appendix A
for both bills.)

Washington has a diverse geography,
geology, climate, and natural resources,
and offers abundant opportunities for
wildlife viewing. Nature-based tourism
is the fastest growing outdoor activity
and segment of the travel industry and
the state can take advantage of this by
marketing Washington's natural assets
to international as well as national
tourist markets. (See Appendix B for
a full discussion of wildlife viewing
economics and the demographics of
wildlife viewers.)

Expanding tourism efforts can

“This report is not the end
product - instead it is a
beginning.”

provide Washington residents with
jobs and local communities with
needed revenues. Current efforts

to promote Washington's natural
resources and nature-based tourism
to national and international markets
are diffuse and limited by funding. A
collaborative effort among state and
local governments, tribes, and private
enterprises can serve to leverage the
investments in nature-based tourism
made by each.

The conference requested by SB 5011
was held in Olympia on September 3,
2003. It was attended by 150 people,
representing a broad spectrum of
agencies, individuals and businesses
involved in wildlife tourism—private
business, counties, cities, state and local
government and tribes, and the input
from the attendees forms the core of this
plan (Appendix C). A survey of other

watchable wildlife activities in the state

was also gathered for presentation at
the time of the conference (Appendix
D), and a detailed listing of partners
providing widlife viewing opportunities
is included (Appendix E). Further
input was gathered from participants
at a Washington State Tourism Forum
on November 19, 2003, and through
a general public review conducted in
December 2003 through January 2004
(Appendix F).

This report is a summary of the major
findings of the conference, the survey,
the forum and the general public review.
It contains WDFW ‘s and CTED’s
combined vision of the future of wildlife
viewing as an economic stimulator,
along with recommended strategies

and tasks to implement the plan. This
report is not the end — instead it is a
beginning!

Wildlife viewing is an annual billion-
dollar industry in Washington. With
the proper care and nurturing, this
economic boost to the state’s rural
economies can be increased. This plan
for wildlife viewing in Washington is a
start in that direction.

EWILDLIFE
VIEWING




WHAT Is “WaTCcHABLE WILDLIFE?

Watchable Wildlife is all wildlife that people might see, enjoy and learn about. Although birds and the
charismatic megafauna (large, showy wildlife) are the more popular species, what people enjoy viewing is as
diverse as the viewers themselves. Watchable Wildlife also consists of recreational activities of responsible

viewing, photographing, feeding and learning about wildlife and wild places.

In 1990, recognizing the growing
national consumer interest in non-
consumptive wildlife experiences,
wildlife agencies created a new

national organization designated
“Watchable Wildlife”. This program
has been embraced by the Washington
Department of Fish and Wildlife along
with other state and federal wildlife
management agencies in Washington.
Watchable wildlife in our state provides
both resident and non-resident visitors
with access to a range of biodiversity
almost unequalled in any other state in
the U.S. It offers us the opportunity

to extend an out-of-state visit beyond
the metro centers of the state to include
rural communities. Perhaps equally
important, wildlife viewing can increase
human exposure to and interaction with
other species in order to learn about and
value both the economic and ecological
attributes of these natural assets.

The current impact of Washington
State’s watchable wildlife program is
well documented. In 2001, over 47%
of Washington’s residents participated
in wildlife watching. In doing so,
Washington residents spent $979
million resulting in a total economic
output of $1.78 billion, generating and
or maintaining 22,000 jobs (Appendix
B).

However, Washington State’s travel
industry is an even more significant
part of our overall economy. Travel
spending in Washington State generates
an estimated $11 billion, $3.2 billion
in earnings and 152,500 jobs. In

2002 alone, travel spending generated
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an estimated $569 million in state

tax revenues and an estimated $191
million in local tax revenues. (Data
from 1991-2002 Travel Impacts and
Visitor Volume available on www.ex
periencewashington.com/industry).

An advantage for Washington State is
the fact that wildlife-viewing sites are
primarily located in more rural counties
of the state. The annual County Travel
Impact Report, prepared for CTED by
Dean Runyan Associates, has always
shown travel spending and travel
generated employment to be a more
significant percentage of total revenue
and employment in rural counties than
in urban counties of the state (available

at www.experiencewashington.com/
industry).

In addition, the target audience for
the state’s visitor industry is the “urban
naturalist,” defined as the consumer
lifestyle that seeks cultural, historic,
and urban travel experiences along
with authentic nature-based outdoor
experiences. Wildlife viewing appeals
strongly to this audience. In addition,
the “urban naturalist” is more likely to
participate in other historic or cultural
activities or attractions located in
rural communities, that will further
increase the economic impact in those
communities.

Watchable Wildlife promotion is

a strategy that enhances people’s
opportunities for sustainable, low
impact recreation. Watchable Wildlife
programs develop facilities and activities
to increase the chances of successful
viewing experiences. They can teach

viewing skills and responsible behavior
and give people the opportunity to learn
about wildlife, which leads to increased
public support for wildlife conservation.

Watchable Wildlife strategies can

range from very passive to more active.
Passive wildlife viewing opportunities
are a result of information or directions
given about where people might see
wildlife. Examples are publications,
brochures, newspaper articles and

web site information. Active wildlife
viewing activities occur in areas
developed to ensure that people would
likely see wildlife at a given location
and/or season and have a safe and
satisfying experience. Developed
viewing areas, and structures to see
wintering big game, waterfowl, urban
or wetland species are examples of active
viewing.




WHAT 1S THE VISION?

Vision: “To aid the long-term
community and economic
stability achieved by nationally
and internationally marketing
Washington State as a world-class
wildlife viewing destination, while
simultaneously protecting and
enhancing our state’s biodiversity
and natural assets of wildlife and

their habitat.”
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Currently, wildlife viewing programs are small and poorly funded. Yet the
opportunity to significantly increase wildlife tourism in Washington is great.
Participants at the Watchable Wildlife Conference held in September 2003
spent considerable time and energy detailing the opportunities and impediments
to achieving this vision of wildlife viewing as an economic stimulant for rural
communities in Washington. Appendix C details their suggestions and their
concerns. The participants then identified the following strategies necessary to
achieve the vision.

What are the Primary Strategies?

1) Identify needs and opportunities to provide premium wildlife viewing
recreational opportunities, ensuring participant safety, conservation and protection
of the wildlife being viewed; while not diminishing existing hunting and fishing

opportunity.

2) Market the state as a premium national and international wildlife-viewing
destination to increase travel to wildlife viewing locations throughout the state.

3) Develop sites to safely accommodate viewers and wildlife, with appropriate
amenities such as viewing blinds, restrooms, parking, fencing and habitat
improvements that attract wildlife.

4) Use interpretation and development activities for wildlife sites to inform and
educate visitors, communities and vendors on ethical viewing activities and
practices that ensure sustainability of the wildlife sought by viewers.

5) Collect valid, reliable and credible measurements of the economic impact of
wildlife viewing activities in Washington along with continued monitoring of the
impacts of viewing activities on the wildlife being viewed.

6) Maximize limited budgets by creating strong, sustainable partnerships with
all appropriate public and private agencies in order to leverage public funds and
to create involvement and multi-ownership in wildlife projects by all potential
partners. (See Appendix C for potential partners.)



WHAT ARE THE CURRENT ACTIVITIES?

Both CTED and WDFW have
ongoing programs that include
wildlife viewing as major
components. These are detailed
below and both agencies plan to
continue these activities under
current budget levels. Additional
activities and tasks have been
identified as new initiatives
necessary to take wildlife viewing
to further enhance the economic
impact of wildlife viewing for rural
communities and are detailed as
“Strategic Recommendations.”

Washington Wildlife Viewing Plan

WDFW Current Activities and 1asks

Wildlife viewing recreation and
education was recognized as a need

in the department’s 1980 Nongame
(now Diversity) Plan. In 1993, the
department began its formal wildlife
viewing in two ways. First, the
department joined with Defenders

of Wildlife, other state and federal
agencies, and a number of private
foundations and companies to co-
sponsor publication of the Washington
Wildlife Viewing Guide, a 96-page
book published by Falcon Press,
identifiying 90 of the best places

in Washington to observe wildlife.
Viewing guides have also been
published for 21 other states. Secondly,
the department joined with the
Olympic and Mount Baker-Snoqualmie
national forests in sponsoring the Puget
Sound Eyes on Wildlife program.

Early projects were targeted toward
viewing activities on these forests, with
partnerships with Trout Unlimited and
others.

In 1997, funding was secured for

a full-time Watchable Wildlife
Coordinator position within the
Diversity Section. The vision is to
connect citizens with year-round
wildlife viewing opportunities,
particularly in rural communities,

and to encourage the public to engage
in habitat stewardship and wildlife
conservation. Components of the
program include: WildWatchCams,
Watchable Wildlife on Wildlife Areas,
wildlife festivals, and partnerships with
other local, state and federal agencies,
and nonprofit organizations. Also, part
of the program is a campaign to raise
awareness about Personalized Motor
Vehicle License Plates, fees for which
help fund the program.

Beginning in 1998, a major project
was conducted in eastern Washington,

funded by the Washington State
Department of Transportation, that
promotes fish and wildlife recreation
as well as other cultural resources—the
Scenic and Recreation Byway along
SR 17 and SR 155, from Othello to
Coulee City. Staffed in part by WDFW;,
this partnership with WSDOT, local
leaders and Central Basin Audubon
Society led to the establishment of an
active citizens’ group. Members of the
group became involved in the resource
assessment and planning of projects

in and near communities bordering
portions of the byway. Among the
successes of this project are the active
Coulee Corridor Committee which
created the Balde Eagle Festival; a
heightened awareness throughout

the corridor about wildlife viewing
potential; the creation of the Coulee
Corridor Scenic Byway Birding Map
in cooperation with WSDOT and
Audubon Washington (completed

in 2003); and the successful pursuit
of grant dollars and partnerships to
make on-the-ground improvements.
This brought the department’s staff
working on wildlife viewing to two
and highlighted the need for an eastern
Washington presence.

In 1999, the Department received a
one-time appropriation of $100,000
in Capital funds for wildlife viewing
construction activities. Completed
projects include an improved parking
area and fence on the Fir Island Farm
section of the Skagit Wildlife Area; a
joint project with State Parks to re-
develop a bald eagle viewing trail and
parking area at Northrup Canyon
(Steamboat Rock State Park) near
Electric City in Grant county; and
an ADA-accessible vault toilet on the
North Potholes Wildlife Area near
Moses Lake.

In 2001, the Department received a
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US Fish and Wildlife Service matching
grant for the development of the Great
Washington State Birding Trail pilot
project; the Cascade Loop. Primary
partners were Audubon Washington
and CTED Department of Tourism.
Additional funding came from the
Icicle Foundation, Puget Sound Energy
and individual Audubon donors. The
Cascade Loop was launched in October
2002.

Congressional budgets in 2002 provided
the department with the first federal
funding to conduct wildlife-related
recreation and educational programs.
One product from that funding is

“A Community Guide to Nature
Tourism,” a web-resource and how-to
manual on nature tourism assessment
and development. Created by the
WDEFW, the website was specifically
created to assist community leaders,
natural resource managers and others
to use a five-step process for creating

a community nature tourism site or
event, including assessing community
features, planning, implementation and
evaluating success.

The colorful website provides guidelines
and best management practices for
protection of natural resources in the
rapidly growing area of nature tourism
development. The site is heavily linked
to outside resources that allow a user to
find useful information on guidelines
and technical assistance throughout

all project phases in planning a

wildlife viewing trip to Washington or
developing a nature tourism business.
The Community Guide to Nature
Tourism can be viewed at www.experien

cewashington.com/industry.

The 2003 Washington Legislature
also passed SB 5204, authorizing the
department to sell Watchable Wildlife
Decals. Sale of these decals, set by
the Fish and Wildlife Commission at
$30, creates a revenue source for the
Department of Fish and Wildlife to
develop watchable wildlife opportunities
in cooperation with local, state, and
federal agencies and NGOs. The
proceeds must be used to support

the Department’s watchable wildlife

Washington Wildlife Viewing Plan

activities. The Fish and Wildlife
Commission sets the fee for the decal.
Purchasers of the decal receive the
annual Access Permit for using WDFW

lands and access areas.

Funding for wildlife viewing
recreational development is in its
infancy in Washington. WDFW has
minimal resources available to pursue
and promote present opportunities.
Pursuing grants is one of the few
options available for expansion.

Other activities that can be
accomplished at current funding levels
are:

*Enhanced website information and
cross-agency coordination (WDFW/
CTED) of Web information.

*Continued development of public
information on seasonal wildlife
viewing through WDFW’s monthly
cable TV show “Wild About
Washington” and WDFW’s twice-
monthly on-line “Weekender Report.”

*Grant writing to fund projects on
department lands, through Interagency
Committee for Outdoor Recreation.

*Minimal support of existing and to-be-
developed wildlife festivals.

*Development of interpretive signs
for use on WDFW lands and with
partners.

*Continued coordination with partners.

*Continued development of
WildWatchCams.

*Continue working with Audubon
Washington to develop the Great
Washington State Birding Trail maps
— two finished and five remaining to be

developed.

“Birding Trails” is a national program
with Audubon WA as the lead in this
state in partnership with WDFW,
CTED and WSDOT. Audubon WA
plans a 3,000-mile trail (driving tour)
that covers all of the state. The Trail
will incorporate seven driving loops
with maps, signs, traveler ammenities
and site enhancements to draw tens
of thousands of nature tourists from
around the state, country and the
world. Audubon WA has completed

two loops, the Cascade Loop and
the Coulee Corridor Scenic Byway,
and is starting the third loop on the
Washington coast.

WDFW's Oak Creek Wildlife Area near
Naches draws thousands of wildlife viewers

every year to see elk.




The Business and Tourism
Development Office of CTED
is responsible for a variety of
economic development activities
that primarily benefit business
constituents. Partners include
industry associations, and state,
regional and local economic
development organizations.

The primary role of the tourism
unit is as a marketer to increase
awareness of, and visits to, the
state. Marketing target audiences
include consumers, travel
publications, and travel trade
representatives nationally and
internationally.

The Tourism advertising effort is
focused primarily out-of-state and
given budget constraints, targets
neighboring states, provinces and
California. Described are current
marketing activities for wildlife
viewing in Washington State.

Washington Wildlife Viewing Plan

CTED Current Activities and Tasks

Research

CTED conducts a major Visitor Profile
and consumer attitude analysis every
three to four years to determine market
share, visitor spending levels, and
attitudes of visitors and non-visitors to
key travel attributes for the state. The
2003/04 statewide Visitor Analysis study
is underway and will include questions
to determine consumer perception

of Washington as a wildlife viewing
destination, along with spending
information for wildlife viewing
visitors. This study will provide us with
baseline data against which all future
marketing activities can be measured for
effectiveness.

In addition the CTED has been
annually partnering with Destination
Marketing Organizations (Convention
and Visitor Bureaus, Chambers of
Commerece, etc.) to conduct regional,
multi-county visitor profile studies.
Most recently these studies have
included questions about wildlife
viewing attractions for certain counties.
This type of information will be
collected in all future regional profile
studies. All tourism research is available
on the CTED website at www.experienc

ewashington.com/industry.

Marketing

The primary consumer travel website

for the state,www.experiencewashingt
on.com features a “watchable wildlife”
section. Communities provide the
information using an online content
form available from the tourism industry
website. Beginning in spring 2004, the
site will add an interactive “clickable”
GIS mapping component to allow
consumers to search for specific activities
and attractions that will be added
annually as funding permits. In 2004
the state’s Scenic Byways will be featured
and wildlife viewing sites along each By-
Way will be mapped. This site currently
receives well over a million visits
annually and is currently 45% above the
previous year in consumer Vvisits.

The Northwest Backroads weekly
TV series that airs on NBC stations
in Seattle, Spokane, Portland and
Boise features story ideas provided

by community representatives in a
partnership effort with the Business and
Tourism Office. Several stories have
focused on a watchable wildlife event
or attraction. In 2004, the Tourism
office will utilize existing feature stories
to create a half-hour television special
program focused on Scenic By-Ways
and wildlife viewing opportunities that
will be aired in Texas, and if partnership
funds permit, Arizona.

One of CTED’s six new full-page, four-
color ads has a wildlife focus. The ad
has been placed in publications that
have a strong wildlife editorial content.
For Spring 2004, a new four-color,
two-page spread ad will be produced to
focus on wildlife viewing and position
Washington State as a premium and
unique wildlife viewing destination. This
ad will be placed in consumer magazines
targeting Oregon and California.

Press releases, “Storylines” and tour
operator materials for the domestic and
international markets all feature a variety
of watchable wildlife press information,
story ideas and tours that include a
wildlife-viewing opportunity.

The Business and Tourism Photo
Libraries contain a searchable database
and are available from the Tourism
Industry site (www.experiencewash
ington.com/industry). CTED has
continued to add new wildlife images
from excellent photographers (as budget
permits) and these are made available to
press and tour operators. There is also
a non-restricted photo library available
to community organizations or anyone
wanting Washington images at no cost.

Tourism Development

On a time-available-basis, tourism
development staff provides technical
assistance to communities and businesses
interested in tourism development
projects. CTED staff provides assistance
with the strategic planning process and
identifies potential funding.

Great egrets at
North Potholes
Wildlife Area.
Courtesy
CTED Photo
Library
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STrRATEGIC RECOMMENDATIONS - WDFW

Given the overwhelming support
expressed by participants at

the September 2003 watchable
wildlife conference, the following
tasks have been identified as new
initiatives necessary to enhance
wildlife viewing to further aid
local economic impact for rural
communities. These activities
will require additional funding;
and estimated range of costs are
included on page 14, as well as
amount of time to implement the
activity or task.

Washington Wildlife Viewing Plan

Watchable Wildlife Site
Database

Develop and maintain a detailed
database inventory of all existing
wildlife viewing sites, including details
on site ownership, positive attributes
and any potential or existing problems.
Provide this information to CTED to
be included in the
www.experiencewashington.com
interactive map.

Lead Agency-WFDW Estimated
amount of time needed to implement
activity or task: 4 months

Matching Grants

Develop a matching grant program.
Good ideas and energetic volunteers/
community leaders are only two legs

of the stool to get a worthy project
implemented. The third is money.
Often, $10,000 to as little as $1,000
can make the difference between a great
idea and success. A grant program
patterned after Seattle’s Neighborhood
Matching Fund ($1:$1 in four different
categories) would provide the incentive
for locals to commit their own resources
for specific needs. The Community
Financial Grant program would provide
local communities and nonprofit
organizations with funds to develop
low-impact watchable wildlife sites and/
or pool funds with other communities
to increase visibility of their wildlife
destinations or events to targeted
audiences.

Lead Agency- WDFW,; Estimated
amount of time needed to implement
activity or task: 1 month

Site Development

A key to quality wildlife attractions

is the amenities at the site. WDFW
manages 800,000 acres of quality
wildlife habitat throughout the state,
offering an incredible array of viewing
opportunities. However, there are very

few developments—such as parking
areas, viewing blinds, American with
Disabilities Act (ADA) accessible
trails—to encourage viewing use. In
addition, existing maintenance money is
inadequate. New developments require
increased operation and maintenance
funding. Local communities and groups
will be important in assisting with
activities such as protecting, utilizing
and promoting the site in ways that

tie back to their local communities.
WDFW capital plan funds are
anticipated as a major portion of the
Washington State match for federal
funds to develop the Great Washington
State Birding Trail.

Lead Agency- WDFW; Estimated
amount of time needed to implement
activity or task: 4 years

A. Implement first three sites on

WDFW 10-year Capital Plan

Sharp-tailed grouse viewing site,
Swanson Lakes Wildlife Area, Lincoln
County. Estimated amount of time
needed to implement activity or task: 3
months

Wings Over the Skagit, Skagit Wildlife
Area, Skagit and Snohomish Counties.
Estimated amount of time needed to
implement activity or task: 3 months
North Potholes Reserve, Potholes
Wildlife Area, Grant County.

Estimated amount of time needed to
implement activity or task: 3 months

B. Operation and maintenance
increase for WDFW Lands for
Wildlife Viewing Activities.

Estimated amount of time needed to
implement activity or task: annual
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C. Implement next three sites on on
WDFW 10-year Capital Plan

Lower Crab Creek Alkaline Wetlands,
Crab Creek Wildlife Area, Grant
County.

Estimated amount of time needed to
implement activity or task: 3 months

Bird Watchers Corner, Dodson Road,
Potholes Wildlife Area, Grant County.
Estimated amount of time needed to
implement activity or task: 3 months

Corfu Road ADA Nature Trail, Seep
Lakes Wildlife Area, Adams County.
Estimated amount of time needed to
implement activity or task: 3 months

D. Matching Grants - Capital

Feedback from the participants in

the November 19, 2003 Washington
State Tourism Forum, as part of the
first review of this plan, indicated a
strong need for local communities and
nonprofit organizations to have an
opportunity to apply for funding for
capital projects that are not on WDFW
land. Local needs include parking,
interpretation, restrooms, fencing,

trail development and other similar
activities. Currently, the Interagency
Committee for Outdoor Recreation
(IAC) administers various funds that
could be used for these activities, but
the specifics of the grants may preclude
many projects. Additional Capital
funds could be made available for a
broader range of proposals.

Lead Agency -IAC; Estimated amount
of time needed to implement activity or
task: Annual

Watchable Wildlife
Biologist

Eastern Washington

Retain a watchable wildlife biologist
stationed in eastern Was